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ACCREDITATION

FIDM is a recognized college accredited by the Western 

Association of Schools and Colleges Senior College 

and University Commission (WSCUC) and the National 

Association of Schools of Art and Design (NASAD).

FIDM | Fashion Institute of Design & Merchandising 
is an accredited, co-educational, specialized, private 
college in Los Angeles, California. 

FIDM is accredited by the Western Association of 
Schools and Colleges Senior College and 
University Commission (WSCUC), a United States 
Department of Education-recognized accreditor 
located at 1001 Marina Village Parkway, Suite 402, 
Alameda, CA 94501 (510.748.9001).  

FIDM’s art and design programs are also 
accredited by the National Association of Schools 
of Art and Design (NASAD), a United States 
Department of Education-recognized accreditor 
located at 11250 Roger Bacon Drive, Suite 21, 
Reston, VA 20190 (703.437.0700). 

FIDM is a private institution approved by the 
California Bureau for Private Postsecondary 
Education (BPPE).  Approval to operate means 
compliance with state standards as set forth in 
California Private Postsecondary Education Act of 
2009. The BPPE is a consumer affairs agency open 
to the public and located at 1747 North Market 
Blvd., Suite 225, Sacramento, CA 95834 
(916.574.8900).

FIDM is licensed by the Bureau for Private 
Postsecondary Education (BPPE) for the training 
of veterans and individuals certified as eligible 
for services by the California Vocational 
Rehabilitation Administration.

FIDM is a member of the American Council on 
Education (ACE), and the Council on Higher 
Education Accreditation (CHEA). Information about 
FIDM’s accreditation is available from the FIDM 
Dean of Academic Development at 213.624.1200. 

FIDM is authorized under Federal law to enroll non-
immigrant students. For more information, see 
F-1 Visa – International Students section of the 
FIDM College Catalog, International Student 
Orientation Guide, or FIDM.edu (under Admissions – 
International Students – Frequently Asked 
Questions).

FIDM certifies that all courses numbered 1000  and 
higher are collegiate level and recommends 
acceptance for transfer to the California State 
University system and other universities  
and colleges.
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Cancellation, Withdrawal,
& FIDM Refund Policy
When a student cancels (Cancels or Cancellation), 
withdraws from all classes (Withdraws or Withdraw-
al), or takes an Unapproved Leave of Absence, it is 
necessary to make a calculation of the FIDM Refund 
due to Cancellation or Withdrawal as described, as 
well as a calculation for Return of Federal Title IV 
Funds, if the student received federal financial aid. 
An Approved Leave of Absence occurs when a student 
leaves for a full quarter with the stated intention 
to return. An Unapproved Leave of Absence occurs 
when a student takes a leave during the quarter or 
takes more than one quarter off within a 12-month 
period. Requests for all Leaves of Absence must be 
submitted in writing to the Department of Student 
Success prior to the leave.

STUDENT’S RIGHT TO CANCEL 
The student has the right to cancel an enrollment 
agreement and obtain a refund of institutional 
charges paid through FIDM's first week of sched-
uled classes or the seventh day after enrollment, 
whichever is later. Within 45 days of a written notice 
of cancellation, FIDM will refund all institutional 
charges paid, less the initial application and final 
application fees totaling $250. If a student purchases 
books and/or supplies from FIDM and cancels within 
the cancellation period, those items may be returned 
to the FIDM bookstore for a full refund. Cancellation 
shall occur when the student gives dated, written 

notice of cancellation to FIDM Admissions Office, 919 
South Grand Ave, Suite 215A, Los Angeles, CA 90015. 
The written notice of cancellation, if sent by mail, is 
effective when postmarked.

STUDENT’S RIGHT TO WITHDRAW 
A student has the right to withdraw from the College 
following the cancellation period. Withdrawals 
include withdrawing from all classes, academic 
dismissal and academic disqualification and may be 
effectuated by the student’s notice or by the student’s 
conduct, including, but not necessarily limited to, 
a student’s lack of attendance and failure to meet 
financial obligations to the College. The date on which 
a student officially notifies the Department of Student 
Success of his/her intent to withdraw will be used 
as the basis for calculating refunds and returns. In 
the absence of official notification of withdrawal, the 
withdrawal date will be the last date the College can 
determine that the student participated in academi-
cally related activity.

FIDM REFUND POLICY 
Upon withdrawal, FIDM will refund tuition, course-
related resources and most fees, at a prorated amount 
through the 60% point of each quarter. The initial and 
final application fees totaling $250 are non-refundable. 
Once the student has attended past the 60% point of 
the quarter, no refund will be made for that period. 
Upon withdrawal, Books and Supplies are refundable in 
accordance with FIDM's Refund Policy for Books and 
Supplies. The number of days in the quarter is based 
on, and includes, the first and last dates of each 
quarter as published in the FIDM college calendar and 
is the number of days used to determine the 60% point 
of each quarter in the refund calculation. These dates, 
as shown in the calendar are subject to changes.
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Officer to discuss the necessary requirements and 
application procedures.

NOTICE CONCERNING TRANSFERABILITY OF CREDITS AND 
CREDENTIALS EARNED AT OUR INSTITUTION 
Each institution is responsible for determining its own 
policies and practices with regard to the transfer and 
award of credit. It is the receiving institution’s respon-
sibility to provide reasonable and definitive policies and 
procedures for determining a student’s knowledge in 
required subject areas. All institutions have a respon-
sibility to furnish transcripts and other documents 
necessary for a receiving institution to judge the quality 
and quantity of a student’s work. Institutions also have 
a responsibility to advise students that the work reflect-
ed on the transcript may or may not be accepted by a 
receiving institution. 

The transferability of credits a student earns at FIDM 
is at the complete discretion of an institution to which 
they may seek to transfer. Acceptance of the degree a 
student earns in the educational program is also at the 
complete discretion of the institution to which they may 
seek to transfer. If the credits that the student earns at 
this institution are not accepted at the institution to 
which they seek to transfer, they may be required to 
repeat some or all of the coursework at that institution. 
For this reason, a student should make certain that 
their attendance at this institution will meet their 
educational goals. This may include contacting an 
institution to which a student may seek to transfer after 
attending FIDM to determine if their credits or degree 
will transfer.

Please note that completing a program at FIDM does 
not necessarily qualify students for upper division 
transfer. 

GRADES
Final grades are issued at the end of each quarter. 
A student's performance in a course is expressed in 
terms of the following letter grades, with their numer-
ical equivalents for computation purposes. Quality of 
performance is reported as follows:

UNDERGRADUATE PROGRAMS 

LETTER GRADE GPA PERCENTAGE
A 4.0 93–100

A- 3.7 90–92.9

B+ 3.3 87–89.9

B 3.0 83–86.9

B- 2.7 80–82.9

C+ 2.3 77–79.9

C 2.0 73–76.9

C- 1.7 70–72.9

D+ 1.3 67–69.9

D 1.0 63–66.9

D- 0.7 60–62.9

F (Failing) 0.0 Below 59.9

I (Incomplete) 0.0

P (Pass) 0.0

W (Withdrawal) 0.0

academic programs. Articulation agreements are also 
called transfer agreements, transfer guides, and trans-
fer pathways by various audiences. FIDM currently has 
articulation agreements with the following institutions: 

California College of the Arts (San Francisco and 
Oakland campuses)  
https://www.cca.edu/admissions/transfer/ 
See Articulation Guidelines. Humanities and Science 
Curriculum articulated for B.A.; B.F.A.; and B.Arch 
degrees; Interior Design curriculum articulated for 
B.F.A. degree. Visual Studies electives and seminar, 
required by CCA, can be met with articulated courses 
from FIDM’s A.A. design majors.

LIM (Laboratory Institute of Merchandising)
limcollege.edu/admissions/transfer-admissions  
Basis of Agreement: 1. LIM will accept all course credits 
earned at FIDM for which the transferring student 
receives a grade of C or better and will allow a FIDM 
Student with fewer than 59 semester credits (90 quarter 
credits) to make up the deficiencies at LIM; 2. FIDM 
Graduates with an Associate’s Degree may enter LIM 
with full junior status. Currently, transfer pathways have 
been created for graduates of FIDM’s A.A. programs in 
Merchandise Product Development, Merchandising & 
Marketing, and Visual Communications.

Otis College of Art & Design
otis.edu/registration-records/transfer-credits 
Foundation/Freshman Liberal Arts and Sciences 
Courses, Foundation Studio Courses and Architecture/
Landscape/Interiors Courses articulated to facilitate 
upper division transfer into the B.F.A. program in Archi-
tecture/Landscape/Interior program at Otis.

Regent's University London 
regents.ac.uk/ 
Sufficient course content from FIDM’s Merchandise 
Product Development, Merchandising & Marketing,  
Fashion Design, Graphic Design, and Visual Communi-
cations programs articulated as equivalent to the first 
two years (levels 3 and 4) of the B.A. (Hons) Fashion 
Marketing; B.A. (Hons) Fashion Design (Marketing); B.A. 
(Hons) Fashion Design; and B.A. (Hons) Communication 
Design programs at Regent’s University.

Santa Monica College (SMC) 
https://www.smc.edu/student-support/academic-support/
transfer-center/articulation-agreements/private-califor-
nia-universities/fidm.php 
FIDM maintains articulation with SMC to facilitate 
preparation for admissions to their Bachelor of Science 
degree in Interaction Design. 

University of Phoenix
phoenix.edu/admissions/transfer_information.html 
Block transfers for all FIDM majors; details of the 
application of transfer credit outlined on the University 
of Phoenix website.

For assistance in applying to graduate schools after 
completing a FIDM Bachelor of Science and/or  
Bachelor of Arts program, contact FIDM’s Articulation 
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